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Calls for Proposals

Since May 2024, 6 calls for proposals were issued.

Information Sessions were published and 
promoted on our social media platforms, 
FONDI.eu website and sometimes even on 
newspapers
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Information Sessions

5 information sessions related to calls were organised 
by the Managing Authority, Fondi.eu and Servizzi 
Ewropej f’Malta (SEM) since May 2024, with a total of 
115 attendees. 



Operations of Strategic Importance: 
Communications Plans



OSIs Communications Plans

The FONDI.eu Communications Unit collaborated with the Managing 
Authority and with the Beneficiaries of OSIs to help them formulate 
their respective Communications Plan for this year and the 
forthcoming years. The Beneficiaries are on board and have been 
working on such Communications Plans. 

The Beneficiaries have been encouraged to use all communications 
platforms (traditional + digital) to make the operation’s work visible to 
the public and showcase the positive changes for the country. 
Moreover, they were encouraged to highlight the OSI’s importance for 
the achievements of the specific objective of the programme and to 
show the link between the project’s aim, its relevance for national 
development and contribution to EU priorities. 



The annual event took place during the Public Service Expo which 
welcomed 33,000 visitors, from the 15th to the 19th of May 2024 at 
the Malta Fairs & Conventions Centre (MFCC) in Ta’ Qali. Fondi.eu 
provided information to visitors and organised a competition about 
European Union and European Funded projects in Malta. 

The major attraction was an immersive room with six distinct 
productions about some of the most successful projects and how 
European Funds transformed Malta throughout the past twenty 
years.

Annual Event 2024



“20 years of membership in the European Union, 
20 years of projects that have changed Malta”

Annual Event 2024 - Immersive Room 



Annual Event 2024 - Immersive Room  



Celebrating the 20th 
Anniversary of Malta joining 
the European Union

A special video production was prepared to 
commemorate the 20th anniversary of Malta’s 
accession to the EU. This detailed documentary was 
shared and boosted on the Fondi.eu social media 
platforms and is still on our YouTube Channel. 

The 20th Anniversary logo was projected on the 
Mdina fortifications on the 1st of May 2024.



EU Fair & Europe Day

An EU Fair was organised on the 1st of May in 
Ta’ Qali.

On the 10th of May, the Europe Day 
celebrations organised by SEM and Europe 
Direct took place in Valletta, with various 
organisations providing European Union 
related information to visitors, guidance and 
support on the rights and opportunities 
available to EU citizens. 



TV & Radio Slots

• 30 TV educational slots; 
• 10 radio educational slots; 
•  7 TV features.

Such slots dealt with the promotion 
of open calls, testimonials and 
success stories across all funds. 
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RegioStars 2024

The following projects were nominated for the RegioStars 2024 awards:

1) ERDF.05.016: Grandmasters' Palace Regeneration Project was nominated in Category 5 - A Europe Closer to the Citizens; 
2) Bythos was nominated in Category 1 - A Competitive And Smart Europe 
3) CORALLO was nominated in Category 2 - A Green Europe



Looking Forward

• Closure of 2014-2020 Programming Period Plans: the Fondi.eu team is promoting 2014-2020 
projects during a number of public events over 2024 and continuing into 2025

• Rather than holding one event that will mark the closure of the programme, the 
communication actions and outreach activities are part of an extensive and strategic series of 
events aimed at informing the public, stakeholders, and various target audiences about the 
accomplishments of the 2014–2020 programming period. 

• The idea is to have a multi event approach that is not fixed in a particular moment but that 
will be delivered over a period of time. One of the primary objectives is to enhance 
awareness of the positive impacts achieved over the past years and to foster a deeper 
understanding of the benefits.
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